INTERVIEW PROTOCOL TO ASSESS DOUBLING STRATEGY
FOR MULTIPLICATION FACTS

Directions:

1. Instruct students to first solve, then share with you how they
solved. Tell them you are interested in learning how they are
thinking about these problems.

2. Show the first problem on a notecard while saying it out loud.

3. Listen for response and explanation. (Smile and nod to
encourage, but don'’t teach, correct, or confirm responses—just
move on.) Repeat six times.

4. For some of the prompts (right or wrong), ask, “How do you
know your answer is reasonable?”

Interview Problems:

1. 6x2 2. 4 x6 3. 4x4
4. 4 x9 5. 6x4 6. 6x7
Comments:
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